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Marketing Messages: They’re Not Just for Advertising Anymore

By Curt Clinkinbeard
One of the most common issues with marketing in small business is that it is misunderstood. In fact, the definition of marketing I favor is much more broad than the one you might typically hear. Marketing is the comprehensive relationship between a company and its customers or potential customers. 
When people hear about marketing, often they think of advertising, such as TV and radio ads or direct mail and yellow pages listings. And while marketing is much bigger than just advertising, communicating with the marketing is a big part of developing the appropriate customer relationships. 
In the “guru” program, we look at marketing communications with the “M-Cubed Method” for marketing communications. This literally looks at three “M’s” associated with communicating with the market. First is the MESSAGE you want to convey, second is the MEDIA / METHOD you use to get the message to the target customer base, and third, is MEASUREMENT, or having the ability to quantify the success of each marketing campaign so that communication efforts can be refined and improved upon. 

The important thrust of this article is to look at the second “M” or the media or method where the message is delivered. Of course there is a large group or marketing communication mediums that are the traditional advertising methods. They would include the following:

ADVERTISING METHODS 
· Advertising - Newspaper

· Advertising - Magazines

· Advertising - Radio

· Advertising - Television 
· Conventions / Tradeshows

· Billboards / Sporting Events

· Transportation Signs

· Card Decks

· Infomercials

· Catalogs / Brochures

· Fax on Demand

· Sponsorships
· Yellow Pages

· Audios, Videos, CDs

· Multimedia

· Directories

A great way to deliver marketing messages is daily activities. These are things that occur on a day in day out basis and typically do not add incremental costs. The key here is to get very proactive and intentional about the messages that are delivered through these channels. 
DAILY ACTIVITY METHODS
· Answering the telephone

· Invoices / Invoice Stuffers
· Shipping boxes

· Personal Communications – Letters
· Signage

· Accounts receivable practices

Marketing methods do not have to be costly to be effective. In many situations, free or inexpensive marketing communications are as effective or even more effective than paid advertising. 

FREE / INEXPENSIVE METHODS
· Personal Communications – Pounding the Pavement

· Publicity – Press Releases
· Write an article

· Public Speaking

· Community Involvement
· Flyers / Community Boards

Still other ways to get marketing messages to the market come from others. Often these methods are seen as more credible, as other people are speaking positively about your company. 
METHODS BASED ON OTHERS
· Word of Mouth - Buzz

· Referrals / Centers of Influence

· Testimonials 

· Endorsements

Technology has created many new medias on the internet. There is no doubt that this is a rapidly changing area and one that will continue to produce innovation. 
INTERNET BASED METHODS
· Web Sites
· Direct Email – House list

· Email Newsletters 
· Direct Email - Opt In

· Direct Email – Spamming

· Web Banner Ads / Pay Per Click 

· Web Search Engines
Direct marketing methods make a presentation and then seek to “close” the sale within the advertisement itself. For many small businesses, direct market methods are much more productive than traditional institutional or image based advertising. 
DIRECT MARKETING METHODS
· Direct Selling 

· Direct Mail

· Direct Faxing

· Telemarketing
· Network Marketing
Many times marketing messages are delivered within the context of a special event or promotion.
PROMOTIONAL BASED
· Promotions / Specials
· Giveaways / Contests

Marketing is so much more than just advertising. Marketing communications is a significant aspect of marketing and there are literally an unlimited number of ways to deliver marketing messages. The nearly limitless options are both a blessing and a curse, which is why the 3rd “M” in the “M-Cubed” method for marketing communications, MEASUREMENT, is so important. Testing different marketing messages through different methods or mediums will provide the company the ability to refine and adjust. Remember good marketing communications are a process and one that takes time to master. Being aware of the ways that marketing messages are delivered is an important step. 
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