Book Insights:
Top Books Reviewed – Thus Far
By Curt Clinkinbeard

In the past sixteen months, I have reviewed fifteen business books (I split one book up into two separate articles) and have shared some of the insights I believe the books bring to the small business owner. I thought it might be fun to recap those books and provide a “top 10” list. It is the holiday season and perhaps you are searching for the right book to give the entrepreneur on your list. Here are my suggestions. 

Let’s start with the honorable mentions, there were five books I reviewed – all of which are excellent – but did not make the top 10 list. They are great books that are worth looking into. 

Honorable Mentions

Outrageous Marketing by Joe Spolestra

Confessions of an Advertising Man by David Ogilvy

Business – The Ultimate Resource by Perseus Publishing

Rich Dad, Poor Dad by Robert Kiyosaki

Who Moved My Cheese by Spencer Johnson
Here are my favorite business books in ranked order. Drum roll please…
10. Double Digit Growth 

DDG shows us several different approaches to growing our companies and then encourages the reader to use a “portfolio” approach to growth that taps into several of the methods, thus creating a diversifying effect. The book is a little “corporate” in its approach, but shares many great lessons for small businesses.

9. Permission Marketing 

Seth Godin tells us what is wrong with marketing in this book and proposes an alternate approach. The importance of developing and leveraging messages is emphasized versus mass marketing approaches which the author claims have lost some of their potency. 

8. Your Marketing Audit

This book is essentially a checklist of 100 things you should consider in developing an approach to developing revenues. It is not a “curl up with a book” type of read, but is extremely functional and comprehensive in the sometimes challenging area of marketing.

7. Guerilla Marketing

This is the book that started all of the many other Guerilla books (Guerilla Pogostick Jumping, Guerilla Paperclip Purchasing, etc!!!!) It describes how marketing is different in the small business environment than in large companies or how it is described in textbooks. Levinson’s book encourages the small business owner to roll up their sleeves and dig into marketing approaches that leverage into creativity instead of blindly throwing money at the process. 

6. The Ernst and Young Entrepreneur of the Year Award 

Every year, the business services firm Ernst and Young holds an “Entrepreneur of the Year” award. This book interviews past winners and describes the traits of these highly successful business owners. 

5. Fish! 

Having motivated people who love the work they do can have a huge impact on the success of a company. This impacts not only the enjoyment of work, but also on the results. This parable book illustrates four key steps to improving the work environment and the company’s outcomes. 

4. Raving Fans 

Serving customers is the goal of all businesses (or at least it should be), and profits are a direct reflection of how well you do this. Raving Fans is a parable style book which is extremely easy to read, but provides some great suggestions for converting customers, not only to happy, but into the realm of raving fans.

3. Think and Grow Rich 

Written in the 1930’s, this book has something of an odd title. But its impact on business success is profound. Much of the progress success in a small business relates to what is going on inside of the head of the owner. This book helps guide that process in a way that can assist with making your business a success. 

2. The Seven Habits of Highly Effective People 

A classic book on how to become successful at whatever endeavors you choose – especially important information for business owners. 7 Habits discusses at length how to get things done with other people, a necessary ingredient for business success. 

1. The E-Myth Revisited 

A consensus number one among people who work with small business owners and one of the few books I consider a “must read” for anyone in business or considering starting a business. The text talks about how many businesses are started by “technicians” without strong entrepreneurial and managerial skills and the problems this creates. Shows how developing systems is a critical part of business success. 

So in recap, here are the books we have reviewed and an easy present for the entrepreneur on your shopping list. 
Top 10 Books Reviewed

10. Double Digit Growth by Michael Treacy

9. Permission Marketing by Seth Godin

8. Your Marketing Audit by Hal Goetsch

7. Guerilla Marketing by Jay Conrad Levinson 

6. The Ernst and Young Entrepreneur of the Year Award by Gregory Ericksen 

5. Fish! A Remarkable Way to Boost Morale and Improve Results by Stephen Lundin

4. Raving Fans by Ken Blanchard
3. Think and Grow Rich by Napoleon Hill

2. The Seven Habits of Highly Effective People by Steven Covey

1. The E-Myth Revisited by Michael Gerber

So how many of the books in the top 10 have you read? Zip by the bookstore and pick one up for a gift and get one for yourself as well. There is a treasure-trove of knowledge in these books that can help you meet your goals with your small business. 
Happy Reading! Happy Holidays!
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